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Disclaimer

Thispresentationis presentedby OvostarUnion N.V. (the & / 2 Y LJI ayidiaB infamation and opinionscontainedherein are, unlessotherwise stated, solely those of the
Companyand have been compiledor arrived at from sourcesbelievedto be reliable In particular, financialdata for 2011, includedin the presentationare basedon the
Consolidatedinancialresults(unaudited of OvostarUnionN.V. and its subsidiariedor the yearendedDecember31, 2011 Thisdocumentshouldnot be usedin substitution
for the exerciseof independentjudgment

TheCompanyandits affiliatesdisclaimall warrantiesregardingthis presentationand shallnot be responsibleor liable for anydamageslue to statements,errorsor omissions
in this presentation

The Companyandits affiliates shallhaveno responsibilityor liability whatsoeverfor anylossarisingfrom the use hereof, and makeno representationor warranty, in respect
of anyinaccuracyin or omissionfrom this presentation Theinformationandopinionscontainedhereinare subjectto changewithout notice.

The Information may containa ¥ 2 NdbokiNgR G | G S YPenyWardlobking statementsare generallyidentifiable by the useof the wordsa Y I & &3 d 4 K T defLl IR ¢ ¥ € :
6 SE LSO yE A OGN a (iASE S § 46O\F/ ey R 3SR ibefci | Nd $é degative of these words or other variationson these words or comparable
terminology. Forwardlookingstatementsinvolvea number of known and unknownrisks,uncertaintiesand other factorsthat could causeour or our industry'sactualresults,
levelsof activity, performanceor achievementgo be materiallydifferent from anyfuture results,levelsof activity, performanceor achievementexpressedr implied by such
forward-looking statements The Companydoesnot undertakepubliclyto update or reviseany forward-looking statementthat may be made herein, whether asa result of

new information, future eventsor otherwise¢
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OvostarUnion: 2011 performancehighlights g()°"°

Segment Performance highlights Revenue and EBITD&USD |
2010 m 2011
Group A Revenues rose by 37%ndJSD50.6
ovo A EBITDA grew by 88%ndJS21.7 % 8%
union 50.6
@/ A Current investment program is being timely implemented 570
21.7
Eggs A Production volume grew by 14% to 6@8n pcs 116
A Revenue increased by 32%rdJSD85.5* .
A Retail chains accounted for 43% of eggs revenue (2010: 39¢ Revenues, mUSI EBITDA

A Newsubd N} YR f I dzyOKS&ayYy a. A2 S3 % " s, 2011
6SSTOF1S¢ YR a9dNR S$33a¢ ey operational results, |

A Market share in Ukraine (by production volume) was 5.7% Indicator Units Value Ct:;on\ge
E roducts }
99 p A Production volume of liquid and dry produgsew both by 10% dS' T iiEE ey S e e 2t
A Revenue of liquid and dry products increased by 32% and 3 Shell eggs .
W . 4 duction volume min pcs 623 14%
respectively production v
A Kraft Foods, a large international confectionary producer, ., Liquid egg products
OBOCTAP J VP i production volume o1 3,842 10%

became the client of the Group

A Market share in Ukraine (by production volume) was 40% -] Dryegg products tons 1352 10%
production volume

* including poultry and other sales ofUSDL.2

Ovostar Union N.V., 2012 5



Macroeconomicand market fundamentals £Q°"°

Macroeconomiaupdate

AVINFY¥AYSQa D5t
highest amongCEEountries in 2011

A Private consumption and real disposable
income increased by 15.7% and 10.3%,
respectively, in JaSep 2011

AVINF¥AYSQa OdzZNNByOe
average level UAH 8 = USD 1

A Countryrisk indicatordhave declinedS&P set

sovereign rating to B+ (stable) and Fitch Rating
¢ to B (positive

Market update
A Agriculture contributed 8% to GDP

A Share of industrial shell eggs production
expanded to 63% (2010: 60%)

A Eggs consumption in Ukraine increased by
10.5%to 17.9 kg per capita per year

A Shell eggs exports increased 1% due to
favorable conditions on foreign egg markets

A Eggproducts exportsiecreasedy 48% due to
high demand on domestic market

INBfEK 27T '\P
(]

K I 200

GDP dynamics | GDP structure, Jaep 2011 |

D H 2 S ; . ;
minal GDP, USD b||||or—o— eal GDP growth, Y lAg_r_K_:uIture “ Mining . Processing
Utilities m Construction w Trade
Transport = Education Healthcare
400 - - 10% Other
506 31% 8% .
(1]
300 -
I O% .'
B G KS 15%
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SourceThe State Statistics Committee of Ukraine; consensus forecast SourceThe State Statistics Committee of Ukraine

Industrial shelleggsproduction as % Eggs consumption in Ukraine,
of total productionin Ukraine kg per capita per year |

63%

17.9
16.2
154
15.0 I

2011 2008 2009 2010 2011

60%

2010

58%

2009

56%

|

2008

SourcelUPFU SourceUPFU
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2011financial results
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Financialresultsand profitability analysis go°"°

A¢KS DNPRdIzLIQa NB @GSy dzSa

} - Summary Income StatementnUSD I

Revenues structure |

mUSD60.6 due to strong retail, B2B as well as
export sales

A Eggsegment contributed 70% td K S D N2 d .
revenues, egg products segmen27%, eventes

sunflower products segmertt 3% Gross profit

A Gross profit increased by 124%rtdJSDR2.5
mainlydue to the increase of selling prices and
decrease in production costs as a result of
improvement of production performance

Operating profit

EBITDA

SourceOvostarUnion

A EBITDA increasdny 88% tomUSDR1.7mainly
due to the increase in volumes sold and
consequenincrease in revenue

2010

37.0

10.0

9.5

11.6

2011 YoY m Shell eggs' Egg products = Sunflower products
change
]
50.6 37% 21% 27%
22.5 124%
19.7 108% 73% 70%
21.7 88%
2010 2011

SourceOvostarUnion

A Margins improved as a result of increased

production efficiency and lower feed 44%

consumption rates (more efficient hen cross)

DNE dzLJQ& Y| NHA ;1 ; EBITDA |
2010 m 2011 mm EBITDA —o— EBITDA margir
43% 43%
31% 31.,/
27% 21.7
11.6
B
Gross margin EBITDA margir 2010 2011

SourceOvostarUnion

SourceOvostarUnion
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Outlook for 2012 Lm’ﬁion

i ¢ KS DNER dzLifvéstmentaedidtny(€ggs) i ¢KS DNPRdAzLIQA OdzNNB ¥dg Ay J
will be completed ir2012, enhancing eggs products) have been completed February
production annual capacity to 1,0%0In pcs 2012 enhancingdry and liquid egg products

1 Market industrialization is expected to continue production capacity t@.9 and 6.8hs tons per

. _ year, respectively
i Average eggs price is expected to be higher than

in 2011 i Tendency of egg producgsicegrowing is

_ expected tocontinue
i Average market price for key fodder components

i Continuing growth of food industry is expected to

Is expected not to be lower than in 2011

stimulate additional demand for egg products
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Egg segment
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Globaland Ukrainianeggmarkets g()°"°

Shell egg production in Ukraine,
bin pcs |

mmmm Total shell egg production, bl

A Global eggs production grew by 0.9% to 64.1 Global productionmin tons |
mintons in 2011 and is expected to grow

further due to (i) rising demand for egg . . ,
o ) ) —o— Industrial producers' share in total productio
products and (ii) disposable income growth in 63%

62 641
62.0
developing countries 60.7 60%
P 59.3 56% 58%
A In 2010, Ukraine was2#gg producer in 57.8 18.7
) 56.5 16.9
Europe and#9 in the world J I 149 15.7 l

A Total shell egg production in Ukraiire2011
increased by 10.7% to 18bh pcs

_ _ o 2005 2006 2007 2008 2009 2010 2011E 2008 2009 2010 2011
A Eggmarket is moving towardsonsolidation
SourceFAQ; WATT SourcelUPFU
YR AYRAZAGNAIFfAT I GA2YY AYRdAdzZAGNRLF tf LINR RdZOSNA Q
share in total eggs production expanded to Eggprice inUkraine,wholesale, | Average price for key fodder
63% in 2011 USD per 10 pcs components, USD/ton
A Ukraineisone ¥ (i K Sleadigghioduc2is 2010 m®2011
of grains and sunfloweseeds, the key
components opoultry feed 0.6 195 201
A Low cost of egg producticenables Ukraine to
have significant competitive advantage on the
global egg market
A Growthof Ukrainian GDP per capit&839%
from 2011to 2016* is expected to drive local

demand for eggs 2010 2011 Wheat Corn Sunflower meal

Note: prices are showmet of VAT (20%)

*IMF (April 2011) SourceOvostar Union SourceOvostar Union

Ovostar Union N.V., 2012 11



Tradingupdate

A Volume of egg sold increased by 25% to 439 Eggs soldnln pcs Average egg prices, USD/10pcs*
min pcs in 2011 due torgwingdemand for
high quality eggfom expanding modern

439

, . 0.78
retail chains
A Egg exports share expanded to 14% in total
eggs sales due to favorable export prices in
2011 (USD 0.62 per H@s in 2011 vs. USD

0.69
0.50 per 10 pcs in 2010) .
2010

Note: prices are showmet of VAT (20%)
volume SOld SourceOvostarUnion SourceOvostar Union

A Growingdisposable income of middle class Chicken eggs production in Ukraine
population and brand loyalty allowed to

increaseprices by 13% to USD 0.78 per 10 pcs

A Branded egg revenue rose by 26%1t/SD
26.0 in 2011 due to increase of price and 2010 2011

2011

N
H
o

2011

A The Group is one of the leading chicken egg

5.4% 5.7%
producers in Ukraine, with market share ‘ ‘
having increased from 5.4% in 2010 to 5.7% in

2011 m Ovostar Union
10.1 bln eggs 11.0 bin eggs

Others

SourcelUPFU; Ovostar Union
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Distribution channels

Target segment with high A
guality requirements

Key distribution channel A

Over200own branded 123 |°

points of sale
Traditional sales channel

Branded POSs

Retail 32% and other
chains - retail
ot 34.3 mUSD
/_/2010 +42% YoY
' Wholesale
Export 5% B2B

14%

situation on external
markets

Supplementary segment
allowing forhedging
currency exchange risks

Ovostar Union N.V., 2012

Capitalization on favorable A Meeting customers _
demandin food processing 2

industry andHoReCa
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Productrangeand key retalil clients

The Group offers the widest range of packed Key retailclients
chicken eggs in Ukraine undéASENSVIT
brand, the most recognized umbrella egg Client name Description

brand in Ukraine @ More than 550 stores in 153 cities

In 2011 the Group launched 4 new packed 206stores in all regions of Ukraine

A ~ y ~ 7 , . A —~ ~ 7 , P~ .
SEAIEAIaY a. )\ 2 9§IEI,a£ . '}I‘HI Y;}REWE:U;me z 0(WSEZfsupermarketsU in Kiev) in 13 cities
0SSTOII 1S¢€ IYyR a9dzZNe S3IFac

L@@@J}owﬂ 117 stores and supermarkets in all regions of Ukraine
The Group collaborates with 9 modern retail : -
. o : . SR 43stores in 21 cities
chains (8 chains in 2010), covering all regions
of Ukraine ﬂuchan 8 hypermarketg4 in Kiev) in Bities
The Group is the leading producer of private m 18 storesf I8 C|t.|<.es
label eggs in Ukraine METRO 31 storedn 23cities
New launches in 2011 ‘ Shell eggs portfolio
Bio eggs Organic eggs Segment # ofsub 3 of package lllustrations
Premium segment Premiumsegment brands offered
, " sy Premium 6 11
2= @ » organic 883
bt
Standard 7 8
Real beefcake Euro eggs
Standard segment Standardsegment Economy 3 o]
Private
label o 14
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Egg products segment
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Globaland Ukrainianeggproductsmarkets

(/ovo
union

Eggconsumption per capita per year,
pcs, 2010 {

Global productiorof egg productgrew to 4.0 Global productionmin tons

mintonsin 2009 (5yearCAGR of 2%)and is

expected toriseby 2.0%per annum primarily 4.1
. . 4.0

dueto increased use of egg products in tle®d 4.0

industry - 3.9

Egg products production in Ukraine increased by 36 >

32% to 16.2hstons in 2011

Domestic demandbr liquid eggproducts
continue to grow, with 4.2hstons produced in
2011 (2010: 3.6hstons), and is expectetd

2005 2006 2007 2008 2009 2010E 2011E

doubleby 2017 SourcelEC

Improvingquality andcompetitivepricesallow Egg products production in Ukraine,
domestic egg products teubstitute importwith thstons, 20052011

domestic products. The main factor curbing full m Dry egg products  * Liquid egg products
substitution of egg productsnportedin Ukraine 162
is insufficient production capacity of domestic 123 42
producers 93 95 ag

Export saleslecreased by 48% to 2thstons in
2011 due to growing demand on domestic market

In 2010, share of egg products in total egg
consumption in Ukraine was 5% (2009: 4%); such
low share implies significant room for growth in

2005 2006 2007 2008 2009 2010 2011

Note: production volume of dry egg products in 2011 includes dry
the future eggshell, as theState Statistics Committee of Ukraipeescribes

SourcelUPFU
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Egg products*
mmmmm Shell eggs

---®--- % of egg products in total egg consumpl§0%
o

31%.
344 24% 24% o

20 N ..i°8'2"----108g""'248 242
o 132 I ]
=} II II
@ @ = ¥ o < W
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) _ _
Egg productexport from Ukraine,
thstons, 20052011
3.9
2.1
1.8
1.0
2008 2009 2010 2011E
SourcelUPFU
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